BRITISH VIEW

MULTIDISCIPLINARY JOURNAL

2

www.britishview.co.uk


https://portal.issn.org/resource/ISSN/2041-3963
http://universalimpactfactor.com/wp-content/uploads/2021/03/BRITISH_VIEW.jpg
http://sjifactor.com/passport.php?id=22109

British View Volume 7 Issue 2 2022
DOI 10.5281/zenodo.7009947

SJIF 2022: 4.629

Anthropologie, Applied Linguistics, Applied Physics, Architecture, Artificial Intelligence,
Astronomy, Biological Sciences, Botany, Chemistry, Communication studies, Computer Sciences,
Computing technology, Cultural studies, Design, Earth Sciences, Ecology, Education, Electronics,
Energy, Engineering Sciences, Environmental Sciences, Ethics, Ethnicity and Racism Studies,
Fisheries, Forestry, Gender Studies, Geography, Health Sciences, History, Interdisciplinary Social
Sciences, Labour studies, Languages and Linguistics, Law, Library Studies, Life sciences,
Literature, Logic, Marine Sciences, Materials Engineering, Mathematics, Media Studies, Medical
Sciences, Museum Studies, Music, Nanotechnology, Nuclear Physics, Optics, Philosophy, Physics,
Political Science, Psychology, Publishing and editing, Religious Studies, Social Work, Sociology,
Space Sciences, Statistics, Transportation, Visual and Performing Arts, Zoology and all other
subject areas.

Editorial board
Dr. Marcella Mori Agrochemical Research Centre, Sciensano, Brussels, Belgium.
Dr. Sara Villari Istituto Zooprofilattico Sperimentale della Sicilia, Palermo, Italy.
Dr. Loukia V. Ekateriniadou Hellenic Agricultural Organization, Thessaloniki, Greece.
Dr. Makhkamova Feruza Tashkent Pediatric Medical Institute Uzbekistan
Prof. Dr. Xhelil Koleci Agricultural University of Tirana, Albania.
Prof Dr. Dirk Werling The Royal Veterinary College, London, UK.
Dr. Otabek Yusupov Samarkand State Institute of Foreign Languages
Dr. Alimova Durdona Tashkent Pediatric Medical Institute
Dr. Jamol D. Ergashev Tashkent Pediatric Medical Institute
Dr. Avezov Muhiddin Ikromovich Urgench branch of Tashkent Medical Academy
Dr. Jumaniyozov Khurmatbek Palvannazirovich Urgench state university
Dr. Karimova Aziza Samarkand Institute of Economics and Service
Dr. Rikhsikhodjaeva Gulchekhra Tashkent State Transport University
Dr. David Blane General Practice & Primary Care, University of Glasgow, UK
Dr Raquel Géomez Bravo Research Group Self-Regulation and Health, Institute for Health and
Behaviour, Department of Behavioural and Cognitive Sciences, Faculty of Humanities, Education,
and Social Sciences, University of Luxembourg, Luxembourg
Dr. Euan Lawson Faculty of Health and Medicine, University of Lancaster, UK
Dr. Krsna Mahbubani General practice, Brondesbury Medical Centre/ University College
London, UK
Dr. Patrick Redmond School of Population Health & Environmental Science, King's College
London, UK
Dr. Lecturer Liz Sturgiss Department of General Practice, Monash University, Australia
Dr Sathish Thirunavukkarasu Department of Global Health, Population Health Research
Institute, McMaster University, Canada
Dr. Sarah White Department of Biomedical Sciences, Macquarie University, New Zealand
Dr. Michael Gordon Whitfield NIHR Health Protection Research Unit in Healthcare-Associated
Infections and Antimicrobial Resistance, Imperial College London, UK
Dr. Tursunov Khatam Andijan State Medical Institute Uzbekistan

Manuscripts typed on our article template can be submitted through our website here.
Alternatively, authors can send papers as an email attachment to editor@britishview.co.uk
Editor Multidisciplinary Journals
Website: http://britishview.co.uk
Email: editor@britishview.co.uk

103


https://portal.issn.org/resource/ISSN/2041-3963
http://universalimpactfactor.com/wp-content/uploads/2021/03/BRITISH_VIEW.jpg
http://sjifactor.com/passport.php?id=22109
mailto:editor@britishview.co.uk
http://www.journalsgate.com/
http://www.journalsgate.com/
mailto:editor@britishview.co.uk

British View Volume 7 Issue 2 2022
DOI 10.5281/zenodo.7009947

SJIF 2022: 4.629
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INDUSTRIES AND THEIR USE IN THE ECONOMY OF UZBEKISTAN
Khamrakulova O.D.

Acting prof. Department “Investments and Innovations”. Samarkand Institute of
Economics and Service. Uzbekistan.

Abstract: The emergence of industries in the creative sector of the economy is
increasingly recognized as significant for both social and economic development,
which is of growing interest to the world community. The understanding and study of
the economic value of the creative industries has expanded. The experience of
developed countries shows significant growth in GDP and employment in the
creative sectors of the economy, which also contributes to the revitalization and
promotion of cities, the growth of urbanization and attracting investment. Many
experts argue that the creative industries have a significant impact on economic
development, thanks to the implementation of a new concept of economic growth. In
this regard, the need to study the theoretical and methodological problems of the
creative economy plays a rather significant role in the dynamic development of
society.

Keywords: creativity, market, market economy, creative economy, knowledge
economy, creative industry, theoretical approaches to the characterization of creative
industries.

Introduction

The increasing globalization of the economy has led to the emergence of
creative industries that are driving the new economy today. The branches of the
creative sector of the economy are increasingly recognized as significant for both
social and economic development and are of growing interest to the world
community. The understanding and study of the economic value of the creative
industries has expanded. The experience of developed countries shows significant
growth in GDP and employment in the creative sectors of the economy, which also
contributes to the revitalization and promotion of cities, the growth of urbanization
and attracting investment. Many experts argue that the creative industries have a
significant impact on economic development, thanks to the implementation of a new
concept of economic growth.

In terms of the share of creative industries in the country's GDP, Italy ranks
first (6.1%), followed by the UK (5.8%) and Australia (5.7%). The world average is
3%. [1 ]. In this regard, it should be noted that as a result of their development,
creative industries prove the possibility of faster economic growth based on human
creativity.

Analysis of literature on the topic

At present, among the important theoretical and methodological problems in
the development of the economy is a detailed study of such a phenomenon as creative
industries. Categories such as creativity, thinking, innovation, knowledge economy
are completely new, not studied. However, the trends in the development of the world
economy show that all this already exists in the world, and also requires detailed and
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close study.

Thus, the works of foreign economists R. Florida, Charles Landry , and other
researchers on the creative economy. However, the study of problems in this
direction requires close attention, in particular, to study the directions of development
of the economy of Uzbekistan. In this regard, we believe that the study of theoretical
problems of the development of creative industries in Uzbekistan is timely,
necessary, and also very relevant. " As a result, by 2030, Uzbekistan should enter the
ranks of countries with above-average per capita incomes” [ 2]

Research methodology.
The following methods were used in the work: scientific abstraction, analysis
and synthesis, induction and deduction, statistical methods.

Analysis and results

Currently, in the world practice, many experts consider the creative industry as
a synonym for the concept of “creative economy, or knowledge economy": "an
economy that is based on ideas, and not on physical capital, solving a number of
economic, political, social, cultural and technological problems, while being at the
intersection of art, business and technology” [3].

The creative economy is unique in that it is connected to the most unlimited
global resource - human creativity. In view of this provision, strategies for the
creative industries must include the use of human potential for economic growth.
Developed countries have been focusing on the formation of creative industries for
several decades. It is important to note that the global capitalization of the creative
industries by 2020 was almost $2.3 trillion; moreover, the creative industry creates
29.5 million jobs, which is 1% of the total employed population in the world [4].

A source such as Wikipedia defines creative industries (Creative economy or
knowledge economy ) - as a special sector economy , based on the sale of goods and
services that are the result of intellectual activity. The development of technology and
innovation plays a significant role in the production of these goods and services. The
global capitalization of creative industries by 2019 is $2.3 trillion

The main characteristics are:

« the high role of new technologies and discoveries in various fields of human
activity;

« high creative component of labor;

. a large amount of already existing knowledge and an urgent need to generate
new knowledge.

In addition, creative industries are characterized in terms of a creative approach,
which is based on design thinking, creative imagination ( modeling ), and practical
orientation.

The term "creative economy" entered the conceptual apparatus of the economic
sector in 2000 with the publication of the article " The Creative Economy " in
Business magazine week magazine . The creative economy, being a new type of
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economy, represents ideas and creativity as an engine of innovation, technological
change and as a comparative advantage in business development. This led to the
emergence and use of the term "creative industries”, which was first voiced in the
speech of the British Minister of Culture, who managed to introduce the creative
industries into public policy and determine the economic importance of creativity.

At the state and institutional level, the phenomenon of the creative economy was
first implemented by the UK as part of the Creative Industries Map of the Department
of Culture, Media and Sports (DCMS) in 1998.

Until now, there is no single world registry of what is considered creative
industries and what is not. The close connection of creative economy sectors with
other industries often makes it difficult to identify and separate them into a separate
creative block. The standard classification of economic sectors does not allow
defining creative industries. The Department for Digitalization, Culture, Media and
Sports of Great Britain in 2015 attributed to the creative economy industries that are
based on the creation and use of intellectual property, namely:

« Advertising and marketing;

« Architecture;

o Crafts;

Industrial design, graphic design, creation of clothing models;
Cinematography, TV, video, radio and photography;
Development of software , services, applications, games;
Publishing and Press;

Museum, galleries, libraries;

« Music, theater, art.

There are several studies on the creative economy as a Socio-economic
phenomenon.

In the work “The Creative Class: People Who Change the Future”, American
professor, economist and sociologist Richard Florida , as a result of analyzing the
political and economic development of American society, comes to the conclusion
that the creative economy has become its basis in recent years. He calls the core of
society the creative class , or representatives of creative professions. Creativity
according to Florida is “creation on the basis of knowledge of practical new forms”,
and the basis for the development of a creative economy is the principle of 3 “T”:
“technology, talent and tolerance”. [5]

Another book on the creative economy is The Creative City by World Bank
expert Charles Landry . He describes the development of modern cities and comes to
the conclusion that human abilities and motivations come to the fore in the
development of the urban environment, pushing infrastructure, natural resources, etc.
into the background. [6]

Thus, a certain paradox arises: on the one hand, creative industries already
exist, quite well; on the other hand, they are mainly spread in the developed countries
of the market economy. There is no need to talk about the unity of opinions on the
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issues of the creative economy. How to get out of this situation, in our opinion.
necessary:

- step by step approach in the detailed development of not only the very basic
concepts of the creative economy, but also look for the possibility of their use in the
specific economy of the country;

- to study well the experience of developed countries in the development of
creative industries, as well as its application in the economy of Uzbekistan;
long-term concept for the development of a creative economy in Uzbekistan (for 20-
30 years), find such economic instruments that would stimulate the creative abilities
of people, in particular young people, for the development of creative and innovative
development of the economy of Uzbekistan,

- to support and stimulate research and innovation activities, primarily creative
ideas and developments of the younger generation, as well as the creation of
favorable conditions for the active participation of talented youth in this activity;

- create effective mechanisms for the promotion and implementation of
promising domestic achievements in research and innovation, including the
organization and strengthening of the material and technical base of scientific and
experimental specialized laboratories, high-tech centers, technology parks and other
innovation-oriented structures, including with the participation of foreign investors .

Here are the data for Uzbekistan: In total, Uzbekistan ranked 100th among 139
countries with a global creativity index of 0.288, according to the ranking. Experts
make a rating based on three key indicators - technology, talent and tolerance. In the
direction of "Technology" Uzbekistan took 74th place, in the direction of "Talent" -
111th place, in the direction of "Tolerance" - 64th place [7]

Literature

[1] http://en.wikipedia.org/wiki/

[2] Speech by the President of the Republic of Uzbekistan Sh.Mirziyoyev at a joint
meeting of the chambers of Oliy Majlis . 11/6/2021.- www . Uza . uz

[3] A.S., Ismail G.Zh. Economics of creative industries: essence and main
characteristics.- - www / cyberleninka ru

[4]. Florida R. Creative class: people who change the future.- Per. from English - M .:
Publishing house "Classics-XXI", 2005.

[5] Charles Landry and Franco Bianchini . The creative city .

[6] Khamrakulova O. D. Innovative investments as a factor in accelerating the socio-
economic development of Uzbekistan //Archivarius — 2020. — Ne. 2 (47). — C. 113-
116.

[7] Khamrakulova, O. D., & Rashidov, B. (2021). Problems of investing in the
innovative development of the economy of uzbekistan. scientific journal
"ARCHIVARIOUS", 66.

[8] Khamrakulova O.D. Increasing investment attractiveness in the post-coronavirus
period in the economy of Uzbekistan. Asean Journal on Science & Technology for
Development Vol 39, No 4, 2022, 95-101 95
DOI 10.5281/zen0do0.6457576 © The Author(s) 2022. This article is distributed under

107


https://portal.issn.org/resource/ISSN/2041-3963
http://universalimpactfactor.com/wp-content/uploads/2021/03/BRITISH_VIEW.jpg
http://sjifactor.com/passport.php?id=22109
http://ru.wikipedia.org/wiki/
https://demos.co.uk/files/thecreativecity.pdf
https://demos.co.uk/files/thecreativecity.pdf
https://demos.co.uk/files/thecreativecity.pdf
https://demos.co.uk/files/thecreativecity.pdf
https://demos.co.uk/files/thecreativecity.pdf

British View ISSN 2041-3963 Volume 7 Issue 2 2022
DOI 10.5281/zenodo.7009947

Universal impact factor 8.528

SJIF 2022: 4.629

a Creative Commons Attribution-ShareAlike 4.0 International license.
http://ajstfd.com.

[9] Khamrakulova O.D. (2022). Probleme von frauen im unternehmertum in
Usbekistan. Berlin Studies Transnational Journal of Science and Humanities ISSN
2749-0866, Vol.2(Issue 1.1 Economical sciences), 70-75.
https://doi.org/10.5281/zenod0.6321846

108


https://portal.issn.org/resource/ISSN/2041-3963
http://universalimpactfactor.com/wp-content/uploads/2021/03/BRITISH_VIEW.jpg
http://sjifactor.com/passport.php?id=22109
https://doi.org/10.5281/zenodo.6321846

